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BeyondWork – 

Improving Your Work. Improving Your Life. 

BeyondWork makes it simple and affordable for employees to organize their leisure, family, and work time--from the desktop, during working hours, with the unqualified support and endorsement of their employers. 


Want to relieve job stress at a local spa, but don’t know what to expect? BeyondWork will give you the information you need--and offer you great deals on services in your local area. Want to buy a gift, or take a child to a ballgame? BeyondWork will offer you discounted prices on excellent seats, and give you complete schedules and travel information. Want some fresh new ideas for places to go and ways to have fun on the weekend? BeyondWork's got hundreds of suggestions.


Our 3.7 million employee-members can purchase goods and services without ever having to stand in line, or wait on hold—and BeyondWork is available 24 hours a day--every day--from work or home. Savvy employers have discovered that letting employees spend time exploring life-enhancement resources pays off in increased loyalty and productivity. BeyondWork gives employers and employees alike an efficient, easy new way to access these resources from the desktop.


In its research for the report, "America@Work 1999," Aon Consulting discovered that workers whose companies allowed them 1-8 hours per week of work time for life-related issues were measurably more committed to their employers.

Everybody benefits...


Management and human-resources professionals endorse BeyondWork enthusiastically, because it benefits everyone:


Employers embrace BeyondWork because it fosters morale and builds a company's image as a great place to work—and because it's free. Human-resources personnel appreciate BeyondWork because it delivers first-rate employee benefits, with virtually no effort on their part. 


Employees love BeyondWork for its convenience and deep discounts on premium, life-enhancing offerings, as well as the abundance of helpful information provided on the site, and the warm sense of community we've created.

Vendors value BeyondWork because it opens an affordable channel to an entirely new e-commerce marketplace: the corporate desktop. If a vendor doesn’t already have an online presence, BeyondWork gives them one instantly and effortlessly. BeyondWork is an especially effective marketing channel for fixed-date services such as sporting events, performing arts, and packaged vacations.


In BeyondWork's first year, over 3000 employers signed up for the service, representing 3.7 million employees and their families. BeyondWork member-employers include CNET, SGI, Excite@Home, Yahoo!, 3Com, AMD, Genentec, Hotel Nikko, Lucent, Informix, Cirrus Logic, KLA/Encor, Coherent, Exodus Communications, Banc of America Securities, and Cypress Semiconductor. BeyondWork's growth rate projects to 10,000 companies with 10 million employees by January 2001.

“60-80% of on-line shopping is conducted during work time and from the work place“ – Wall Street Journal

Much more than e-commerce...


BeyondWork is the model for the future of online human-resources services. Besides its hundreds of deeply discounted e-commerce offerings, the BeyondWork offers literally thousands of tips, how-to's, and well-researched articles that suggest ways employees can have more fun and enrich their lives outside of work. 


The BeyondWork online Calendar gives hundreds of ideas for using leisure time more enjoyably. "Community" provides a forum where employees can share ideas for improving work/life quality, or send suggestions to their company's human resources manager. "Balance" gives continually updated suggestions for juggling "real life" and work. A recent article gave tips and resources for visiting a day spa, for example, and another recent feature gave advice and insights for using personal errand services. 


In short, the BeyondWork web site is an oasis for employees--an inspiring and sustainable e-community blended from win-win relationships between employees, employers, and suppliers.


BeyondWork offers a vast range of deeply discounted products and services in its e-commerce sections, all of them selected with a view to improving quality-of-life. BeyondWork segments its e-commerce selections in these broad categories: 

(  Leisure & Entertainment: Performing arts, sporting events, theme parks, movies, books, music, etc.

(  Family & Wellness: Parent-child programs, museums, family vacations, family entertainments, campgrounds, after-school activities, etc.
(  Personal Services: Insurance, car loans, bill payments, errand service, vacations and getaways, car rentals, communications, home mortgages, etc.
(  Company Services: Sales promotions, employee rewards, corporate gifts, training, financial services, office products, team-building events, etc.

BeyondWork delivers. 


BeyondWork is effective. One of every ten BeyondWork employee members make two or more purchases per month, and one in five make repeat purchases month after month. BeyondWork’s revenue model closely resembles that of successful e-commerce and credit card companies: savings to employees are borne by the supplier, while BeyondWork earns a commission of 5-25% on each sale.
BeyondWork is scalable.


BeyondWork can easily serve companies with 10 or 100,000 employees. Signup usually takes less than one hour, and membership services are available within 24 hours or less. 

How BeyondWork goes to work for its member companies:

· We provide service, technology, and fulfillment.

· We provide convenient access and great prices.

· We enhance, maintain, and support the service daily.

· We provide materials to promote the benefits among employees.

· We provide valuable feedback.

We never ask for sensitive information; require investment in hardware, software, or extra staff; or require subscription fees from member companies or employees.

Company Principals

· Israel Niv, CEO, President and Co-founder.  Prior to founding BeyondWork, Israel co-founded Opal Inc., a semiconductor equipment company, where he served as Vice-President of R&D, and later as Executive Vice-President of Sales and Marketing. He served on Opal's Board of Directors since 1994 and was part of the team that took Opal public in May 1995. Israel led the growth of Opal sales from $2.1M in 1991 to $65M in 1996. He became a Vice-President at Applied Materials when it acquired Opal Inc. in December 1996. 

· Cheng Zou, Chief Architect and Co-founder.  Prior to founding BeyondWork, Cheng was principal software engineer at Annuncio Software, an Internet e-marketing solution provider.  Previously, he was senior software engineer with Remedy and Oracle. Cheng has led various research and development projects in the areas of database server, enterprise application server, and Internet marketing solutions.

· Kevin Jorgenson, VP, Marketing and Sales.  Prior to joining BeyondWork, Kevin was the Vice-President of Marketing and Business Development at InterHDL, where he led the development of an e-commerce channel and successfully launched EDAmall.com, an Internet commerce destination for electronic design automation software. While Kevin was Vice-President of Marketing for Precedence Inc., the company's brand achieved 60% market share. Kevin has directly participated in over $65 million in mergers and acquisitions, and was a key contributor to the Initial Public Offering for Viewlogic Systems.

· Tim Kemp, VP, Program Operations.  Tim brings to BeyondWork over a decade of experience in marketing, operations, and program management. For the last five years, he managed online service offerings for Bank One, where he was the Vice-President of Online Services. Tim has extensive experience in both retail and business-to-business site development and operations and has overseen implementation of load-balanced architectures, online wallets, and instant credit decisioning.

· Madeleine Fackler, VP, Engineering and CIO.  An IT industry veteran, Madeleine has over 20 years' experience with elite Silicon Valley technology companies.  Most recently, she was Vice-President for WW Applications at 3Com Corporation, where she was responsible for the development, deployment, and support of all of 3COM's internal applications. Previously, Madeleine spent 17 years at Hewlett Packard, where she held high-level positions in R&D, manufacturing, and information systems.

· Keith Chreston, Vice-President, Finance and Operations.  Keith has over 20 years' experience in corporate finance, primarily with early-stage companies. Prior to joining BeyondWork, he was CFO at iBuyLine, Inc., an internet software retailer, and CFO at RSA Security, a computer security systems provider, as well as a consultant to Intuit and SuperMac Technology, among others. A CPA, Keith was formerly an auditor with Ernst & Young.  

· Laura Higbie, Vice-President, Human Resources.  Laura has managed human resources for 20 years, most recently at National Information Group, a financial services company owned by First American Financial, as well as at Opal and Applied Materials, semiconductor capital equipment manufacturers, and Marsh & McLennan, Inc. Laura has broad experience helping companies achieve substantial increases in manpower in short periods, plus assisting with mergers and acquisitions, and managing human resources in multi-site locations.  

BeyondWork's financing


In its first round of venture financing, BeyondWork raised $14.2 million including seed capital. Major investors include NEA (New Enterprise Associates) in Menlo Park, and 10 private investors, primarily Silicon Valley executives.

“The Human Resources portion of the business processes outsourcing market will grow from its current size of $13.9B to an estimated $37.7B in 2003.” – Rebecca Scholl, Dataquest, 11/99

BeyondWork's nationwide network

BeyondWork has 14 offices nationwide: Santa Clara and Los Angeles, CA; Austin and Dallas, TX; Boston, Chicago, Denver, Philadelphia, Washington, D.C., Orlando, FL, Seattle, WA,  Columbus, OH, Phoenix, AZ, New York, NY

